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Michael J. O’Brien, a 30-year industry veteran, rejoined Hyundai in June 2010 as vice president of corporate and product 

planning. In addition to Business Planning, Market Research, Vehicle Pricing and Advanced Product Strategy, O'Brien is 

responsible for guiding strategic development of Hyundai’s entire model lineup – including cars and crossovers as well 

as identifying opportunities to extend into new categories, while carefully tailoring Hyundai vehicles for the U.S. market. 

Recognizing the rapidly expanding and critical importance of the Digital world on all Hyundai operations, extending to 

customers, retail operations, and the vehicles themselves, Hyundai expanded the Division’s role in 2016 and charged 

O’Brien with leading Digital Business Strategic collaboration across Hyundai Motor America divisions to identify, 

implement and operate systems, technologies and processes that provide Hyundai products and services with a uniquely 

competitive advantage in the market. 

From 1987-1996, O'Brien held key roles with Hyundai’s product planning team and parts and accessories division. In 

nearly a decade with Hyundai, he initiated and maintained product refinement and quality initiatives, led programs to 

improve dealer profitability and customer loyalty, and launched and managed Hyundai’s first-ever motorsports program 

in ProRally among other accomplishments. 

Most recently, O'Brien spent 13.5 years with Toyota Motor Sales, USA. As a Corporate Manager within the Corporate 

Planning Division, O'Brien oversaw Toyota’s U.S. product strategy including car, van, truck and SUV lines as well as 

powertrain, advanced technology vehicles and regulatory planning. He supervised proposal creation and management 

including price, volume and business planning, vehicle configuration, spec strategy and grade strategy. His 

responsibilities extended into Mexico, where he was responsible for all Toyota nameplates and brands with a focus on 

market planning. 

O'Brien's past experience includes key marketing, product planning and field operations positions with Nissan Motor 

Corporation and Ford Motor Company. 

O'Brien earned his Bachelor of Science in Marketing and Business Administration from the University of Missouri, 

Columbia. He is an avid recreational pilot, currently flying a restored French fighter jet in various exhibitions on the West 

Coast and is a collector of classic cars and motorcycles. O’Brien has two children, Evan and Emily. 


